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The life insurance industry has changed from  
being concerned with the consequences of  

premature death to those of  extended life 
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Asian populations set to decline after 2050, BUT older age 
population will increase 

6.7% 

6.6% 

8.6% 

14.8% 

24.4% 
29.9% 

32.1% 

0

1,000

2,000

3,000

4,000

5,000

6,000

1925 1950 1975 2000 2025 2050 2075 2100 2125

To
ta

l p
op

ul
at

io
n 

(in
  m

illi
on

) 

Years 

Total population and share of 60+ population in Asia 

Note: size of bubble indicates share of population aged 60+ 
Source: UN Population database, Swiss Re Health Solutions Asia 3 



Asia is moving from the benefits of a demographic dividend 
… 

4 

2012 
Share of population aged 60+ years in 2012 

Source: UN population division 



… to suffering a demographic tax 
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Source: UN population division 

2050 
Share of population aged 60+ years by 2050 



Every section of society will be impacted by rapid ageing 
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"Impact of ageing" 
Economic 

Political 

Social 



Even if healthcare expenditure remains a stable share of 
GDP, the Health Protection Gap will reach  USD197 billion 
by 2020 
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Health Protection Gap (in USD billion ) Health Protection Gap by market (2020) 
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Major trends will continue to increase the need for health 
and medical insurance 
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Ageing population 

Wealthier societies 
 
Rising government health expenditure burden 

 
Health cost inflation driven by advances in medicine 

 
Increasing volatility of single-case costs 

 
Growing perception of insurance needs 

 



The composition of healthcare expenditure across Asia-
Pacific shows a material amount of "out-of-pocket" 
expenditure 
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Total healthcare expenditure breakdown in 2010 
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Perceptions about long-term care Perceptions about publicly funded healthcare 
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While consumers in India expect to fund their own long-
term care they also see the state playing a key role in the 
provision of public healthcare funding 
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Source:  150 years Swiss Re – Risk Perception Survey. 
Survey conducted by Gallup Europe. Fieldwork period: April 2013 



However, will savings be enough? 
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India: Per Capita GDP and Household Financial Savings 

Source:  Reserve Bank of India; Swiss Re Economic Research & 
Consulting 
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What might be the result if government health expenditure 
is not enough to catch up with demand? 
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• Increased tax burden from the government? 

• Decreased level of utilisation and quality of medical and health consumption? 

• Increased spending from savings when something serious happens? 

• Increased purchase of health & medical insurance as protection from 
unexpected health events and illness? 

 



Is our industry aligned with customer needs? 
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Access 

Affordability 

Information 

Ease of 
Claims 

Choice 

Value 

CONSUMER 



This is a call-to-action for the insurance sector, including 
insurance companies, distributors, reinsurers and the 
government 
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Understand consumer needs … and wants 

Clear, differentiated and affordable offerings at all 
stages of life 

Make products available through preferred and 
appropriate channels 

Inform consumers about healthcare spend needs, 
affordability and availability 

ReThink: Health strategy 

ReThink: Product strategy 

ReThink: Distribution strategy 

ReThink: Communication 
strategy 
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Legal notice 

©2014 Swiss Re. All rights reserved. You are not permitted to create any modifications  
or derivative works of this presentation or to use it for commercial or other public purposes  
without the prior written permission of Swiss Re. 

The information and opinions contained in the presentation are provided as at the date of  
the presentation and are subject to change without notice. Although the information used  
was taken from reliable sources, Swiss Re does not accept any responsibility for the accuracy  
or comprehensiveness of the details given. All liability for the accuracy and completeness  
thereof or for any damage or loss resulting from the use of the information contained in this  
presentation is expressly excluded. Under no circumstances shall Swiss Re or its Group  
companies be liable for any financial or consequential loss relating to this presentation. 
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