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Celebrating 25 Years of
Legacy, Leadership & Impact

Dear Partners,

It is with immense pride & anticipation that we invite you to be part of a historic milestone, the Silver
Jubilee edition of the Global Conference of Actuaries (GCA) & Actuarial Gala Function & Awards
(AGFA), scheduled from February 22 to 24, 2026 at the prestigious Jio World Convention Centre,
Mumbai.

This landmark Silver Jubilee edition is not merely a celebration of 25 glorious years of GCA, it is a
tribute to the 81-year legacy of the Institute of Actuaries of India (lAl), an institution that has been
the cornerstone of excellence in actuarial education, & professional development in our nation.

Over the years, the GCA has evolved into a premier global platform that brings together thought
leaders, policymakers, regulators, & professionals from diverse domains from insurance & pensions to
finance, data science, & risk management. The 2026 edition promises to be our most inspiring GCA
yet, featuring visionary sessions, transformative ideas, & a vibrant cultural showcase that embodies
the spirit of Viksit Bharat.

As we celebrate this milestone, we warmly welcome your organization to join us as a financial partner
& exhibitor, & to co-create an experience that will shape the future of our profession & its role in
building a resilient financial ecosystem. Your participation will not only enhance the stature of this
momentous event but will also reflect your commitment to excellence, innovation, and nation-

building.

Together, let us celebrate the past, strengthen the present, & shape the future of actuarial & financial
excellence.

Preeti Chandrashekhar Subhendu Kumar Bal
President, 1Al Chairperson, 25" GCA & AGFA
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Evolution of
GCA

Founded in 1944, the Institute of Actuaries of India (IAl) (formerly Actuarial Society of India) has
been the guiding force behind the actuarial profession in India. Over the past 81 years, IAl has

nurtured generations of actuaries, shaped regulatory frameworks, & contributed to the development
of insurance, pensions, and financial risk management across the country.

The Global Conference of Actuaries (GCA), initiated in 1999, has grown into a premier international
platform for actuaries, industry leaders, regulators, & academics. Last year, GCA brought together
over 1,300 delegates, 80+ speakers, and partners from across the globe to engage in dialogue on
emerging risks, innovation, and inclusive growth.

The conference is complemented by the Actuarial Gala Function & Awards (AGFA), a vibrant evening
that celebrates excellence, creativity, & collaboration within the profession.

Highlights of the 25" GCA:

« All sessions will be held in plenary format, ensuring that every delegate is part of a unified, high-
impact experience where each moment is designed to inspire, inform, & ignite meaningful
dialogue across the global actuarial community.

 Digital branding opportunities, including LED walls & curated exhibition zones

» Special outreach to educational institutions with tailored packages for inclusive participation

The 25th Global Conference of Actuaries (GCA), scheduled for February 22 to 24, 2026, is not just
another conference, it's a landmark celebration of 25 years of thought leadership, industry
transformation, & global collaboration. Hosted by the Institute of Actuaries of India (IAl), this Silver
Jubilee edition is set to be the most ambitious & expansive GCA vyet.
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What Makes the 25"
GCA Exceptional
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o Unprecedented Scale & Prestige: With over 1,500+ delegates & expanded international
participation, the Silver Jubilee edition promises grandeur at the Jio World Convention
Centre, Mumbai's most iconic venue.

« Unmatched Brand Visibility: Engage directly with global leaders, policymakers, & decision-
makers across the actuarial, insurance, pension, and financial sectors.

o Flagship Industry Recognition: The GCA continues to be the most anticipated event for the
actuarial & financial services ecosystem, setting the agenda for the profession’s future.

o Legacy & Innovation: Celebrate 25 years of GCA and the 81-year journey of the Institute of
Actuaries of India (IAl) through commemorative showcases and engaging sessions that blend
legacy with innovation.

« Immersive Experiences: Participate in thought-provoking sessions, interactive dialogues, &

cultural evenings that reflect the spirit of Viksit Bharat.
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Why
Partner

Amplified Visibility & Influence:

Position your brand before thousands of professionals,
policymakers, and media as a key contributor to the actuarial
profession’s growth.

Q)
O

= _ Thought Leadership
Platform:

Align your brand with
transformative ideas
shaping the future of
risk, resilience, and
financial innovation

Prime Minister
MESSAGE

It is a pleasure to leam about the Institute of Actuaries of India (IAI)
organizing the 2™ Virtual Actuarial Conclave (VAC-2022). The theme
of the three-day Conclave — “Preparing for a new era: Decoding
disruption” is most relevant to our times.

As business professionals, actuaries help develop and utilize statistical
and financial models, enabling institutions and individuals to solve
complex financial issues, as well as arrive at better informed financial
decisions. They assess the financial impact of uncertain events in the
future and analyse risk management in various fields.

India’s economy has been growing at a rapid pace. The scale and speed
of our reforms has resulted in a speedy economic recovery even in the
face of once-in-a-century pandemic. We have been relentless in our
endeavour to transform various sectors of the economy through holistic
and innovative Aatmanirbhar approach.

The 75" year of independence is an auspicious, stirring occasion.
May the Amrit Period of next 25 years ins utions and individuals
to contribute towards the building of a new, glorious and
self-reliant India.

1 am sure that VAC-2022 will provide an ideal platform for the gathering
of students, academics and professionals to hold stimulating deliberations
on a wide spectrum of issues. May the discussions be fruitful

Best wishes for all success of VAC-2022.

Al

(Narendra Modi)
New Delhi
T 20, 97 HA, 1943
09" February, 2022

Custom Engagement B
Opportunities:

Benefit from reimagined
sponsorship packages,
tailored branding options,
and dynamic video
showcases.

Prestigious Association:

Join hands with IAl in its
Silver Jubilee celebration,

reinforcing your commitment
to excellence, innovation, and

nation-building.

fafen WaRmT ~ Nirmala Sitharaman
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¥
Message

Congratulations to the Institute of Actuaries of India for organising the 2
Virtual Actuarial Conclave (VAC 2022). The theme of the conclave
“Preparing for a new era: Decoding Disruption” is very pertinent for the
present times.
The Contributions made by the actuarial community in solving complex
financial problems, managing uncertainties and risks, managing
uncertainties & risks, developing insurance sector & growing economy is
appreciated.
Hope the actuarial profession will continue to strive & make every
endeavor to help and grow various sectors of economy and contribute in
building a financially secure society. Actuaries together with other
stakeholders would help preparing the country to respond constructively
in changing world dynamics and disruptive changes around us.
Best wishes to you all, looking forward to meet you all in future.
With regards,
Yours sincerely,

=

(Nirmala Sitharaman)

Office : 134, North Block, New Delhi-110001 Tel. : 23092810, 23092510 Fax : 23092828
Hectiinca 13, Safaariung Road, Now Del - 10O11, el 23793791 Fax: 3783752

*The elements displayed are for illustrative purposes only.
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Our Partners from 239 &
24" GCA
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GCA

3 25 LAKHS

CATEGORIES OF
\ PARTNERSHIPS

PLATINUM PARTNER

Step into the spotlight at the Silver Jubilee of Global Conference of Actuaries!

As a Platinum Partner, your brand takes center stage at one of the most prestigious global
gatherings of actuarial and financial leaders. With extensive visibility across onsite, digital,
and print platforms, your brand will resonate with a worldwide audience of professionals,
policymakers, and decision-makers.

As a Platinum Partner, you enjoy a range of exclusive privileges. These include prime
branding on the stage backdrop and the distinguished opportunity to deliver an address
during the Inaugural Session. Your leadership voice will further be amplified through a CEO
video feature showcased on GCA and IAl channels. Complimentary delegate registrations,
acknowledgment during opening and closing ceremonies, premium booth space, and a
hanging banner will ensure your brand enjoys maximum exposure and engagement
throughout the event.

Your logo will feature prominently across all conference materials - digital, print, and on-site
- along with exclusive opportunities for content placement through audio podcasts and
expert articles*. The engagement continues even beyond the conference, as Platinum
Partners are invited to participate in post-event outreach sessions and deliver expert talks,
further establishing their thought leadership in the field.

Align your brand with the 81-year legacy of the Institute of Actuaries of India and be part of
this historic Silver Jubilee milestone.

-
= Een

) SHARH
w
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GCA

> 20 LAKHS

GOLD PARTNER

As a Gold Partner, your brand enjoys prominent visibility across all platforms - both online
and at the event - reaching senior professionals, industry leaders, and global delegates. Your
partnership ensures recognition throughout the conference, including speaker participation,
acknowledgments during the opening and closing remark, and exclusive content
opportunities such as an audio podcast™*.

Your logo will feature across the conference app, digital wall, and program schedule,
ensuring consistent brand exposure throughout the three days of the Silver Jubilee GCA.
With the privilege to display a promotional video during the event, complimentary
registrations, and a prime booth location, you will have direct access to decision-makers and
industry influencers - creating opportunities to showcase your expertise and strengthen your
leadership presence.

Extend your engagement beyond the conference through outreach sessions and expert
talks*, reinforcing your brand’s influence within the actuarial and financial ecosystem.

The Gold Partnership offers a ; , and -

positioning your organization as a key contributor to the success of the GCA.
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Shine at the Actuarial Gala Function & Awards (AGFA) Night - the most celebrated and
awaited evenings of the Global Conference of Actuaries. Immerse your brand in a vibrant
cultural showcase featuring awards, felicitations, and an evening of celebration in a relaxed
yet engaging setting - where the spotlight is truly yours.

As the AGFA Partner, your brand will enjoy exclusive logo placement on the stage backdrop
during the AGFA Night and in the AGFA programme, along with visibility across the
conference website and mobile app. A dedicated booth area will offer the perfect platform
to engage directly with delegates, industry leaders, and distinguished guests throughout the
event.

This partnership offers a unique blend of prestige, entertainment, and elite networking,
making it the social highlight of the Silver Jubilee GCA.

It's where visibility meets legacy - in an unforgettable setting that celebrates
excellence and achievement.
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< 17.5 LAKHS

DELEGATE KIT PARTNER

Create a tangible connection with every participant
as the Delegate Kit Partner. Your logo will feature
prominently on all delegate kits, ensuring your brand
travels with every attendee throughout and beyond
the event.

Gain visibility through brochure insertions, on-site
branding, and logo placement on key platforms
including the GCA website.

Participate in outreach activities post-event to

extend your presence and reinforce your

commitment to professional excellence.

WELCOME TO

GCA2s

$20,000 /F15.57 LAKHS

COLLABORATIVE PARTNER

The Collaborative Partner category is designed
only for international actuarial associations and
institutions seeking to engage with the actuarial
community in India.

Enjoy dynamic logo presence across physical
and digital platforms, booth space, and visibility
through the GCA website and collaterals.

This partnership strengthens cross-border
knowledge sharing, innovation, and professional
collaboration - positioning your organization as
a key ally in advancing global actuarial
excellence.
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ONSITE PARTNER 15 LAKHS

Be at the heart of the conference with branding across key touchpoints.

As an Onsite Partner, your brand will enjoy prominent visibility throughout the event venue,
ensuring high engagement with delegates and industry leaders alike.

You may choose between two exclusive branding opportunities:

o Speaker Gift Partner: Associate your brand with premium gifts presented to our
distinguished speakers, leaving a memorable impression and aligning your name with
thought leadership and excellence.

o Lanyard Partner: Place your logo on every delegate lanyard, guaranteeing round-the-
clock visibility as attendees network, interact, and participate in sessions across the
conference.

Continuous visibility, lasting recall
(Opportunities available on a first-come, first-served basis.)
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GCA

J12.5 LAKHS

DIGITAL PARTNER

Take centre stage as the Digital Partner, powering the GCA'’s tech-driven experience.

Your brand will be the digital face of the conference, featured prominently across the LED
Wall, Digital Wall, Conference App, Event Website, and Social Media Promotions

This partnership ensures seamless visibility before, during, and after the event connecting
your brand with delegates at every digital touchpoint.

Amplify your leadership message through digital film placement and CEO video
promotions, highlighting your organization’s innovation in technology and analytics. As the
Digital Partner, you'll enable a connected, data-driven experience for attendees while
establishing your brand as a true innovation enabler of the GCA.

Be the digital face of 25" GCA

4™ Global Conference of Actua
Powered By

4th Global Conference of Actuaries &
ai P

About the event

GCA, organized by the Institute of Actuaries of India
(1A1), has been the flagship event since 1999.
Associating with a long-standing and reputable

Venue

13

*The elements displayed are for illustrative purposes only.



HDEC d
Life Wem MetLif

< 12.5 LAKHS

312.5 LAKHS

ENGAGEMENT PARTNER HOSPITALITY PARTNER

Bring the GCA experience alive through creativity,
connection, and celebration.

Your brand will shine across graphic recorder
boards, photo booths, and engagement segments,
unmatched experiential

offering exposure

throughout the conference.

As an Engagement Partner, your brand will also be
showcased during performances, entertainment
segments, and live acts where energy and audience
attention peak.

With dynamic digital branding, recognition in high-
traffic areas, and social media amplification, your
organization becomes synonymous with vibrancy,
creativity, and connection.

Engage. Inspire. Be remembered
(Available on a first-come, first-served basis.)

Delight and engage as the Hospitality Partner,
where your brand becomes a part of every
shared moment. Enjoy exclusive visibility across
all dining and networking areas, from lunches to
gala dinners, ensuring that your brand is present
at the heart of conversations and connections.

With branding in dining zones and recognition
across social media, your organization will be
associated with warmth, hospitality, and
togetherness - creating a lasting impression
through every guest interaction.

Where brand meets experience

*The elements displayed are for illustrative purposes only.
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GCA

o

SILVER PARTNER 3 8 LAKHS

Gain consistent visibility through logo placements on-site, conference website,
and social media promotions, ensuring strong brand recognition among
delegates and the wider community.

Perfect for organizations seeking impactful participation within India’s premier
actuarial event.

An optional exhibition stall is available for enhanced engagement.

Your gateway to the GCA network

SHOWCASE PARTNER 3 7.5 LAKHS

Be part of the Silver Jubilee Commemorative Showcase - a
curated centrepiece celebrating 25 years of actuarial excellence.

Your brand will feature within the Showcase Zone with logo
placement, and association with GCA'’s legacy journey.

Your brand becomes the part of Legacy.

1 5 *The elements displayed are for illustrative purposes only.



MEDIA PARTNER T 7.5 LAKHS

Amplify the voice of the Silver Jubilee GCA.

Enjoy exclusive branding in the media room backdrop and logo placements on
conference app, digital wall, and all official communications.

Be acknowledged across press coverage, media interactions, and social channels,

ensuring your brand remains visible throughout the event.

ACADEMIC PARTNER 3 3 LAKH

Gain recognition for your College/ University's commitment to advancing
actuarial education and professional development.

As an Academic Partner, your institution enjoys logo visibility, networking and
engagement opportunities, and participation in select knowledge and outreach

sessions.

This partnership strengthens collaboration with the Institute of Actuaries of India
(IAl) and enhances your institution’s visibility, credibility, and influence within the

global actuarial ecosystem.
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PLANS PLATINUM PARTNER
Logo on Registration Counter and J
helpdesk

Complimentary Registrations 12
Creatives on IAl Social media handles /
Logo on the GCA website J
Logo on Event Program Schedule /
Logo on Digital Wall Static
Trophies and stage recognition J
Showcase Space 3x2 Booth
Logo on LED Wall (Main Hall) Static
AV film at the Event (in the Main Hall) Upto 30 secs
AV film at. the Event (for Digital Wall in Upto 30 secs
Pre-function area)

After Event - Outreach sessions in college /
with sponsor participation

Recorded Video of CEO / Leadership to

be promoted on GCA website & IAl social Upto 90 secs

media handles (To be shared by partner)

«

Logo on Conference App

Speaker/Panelist Slot

Recognition during Opening & Closing
ceremonies

Sponsor Recognition in post event thank
you emails to delegates

e-Magazine- Audio Podcast

After Event - Mini-Webinar (Expert Talk)

Exclusive Logo placement on Stage
Backdrop (behind speaker podium)

Brochure Insertions (up to 4 pages) in
Conference Bag*

Hanging banner

Logo on Registration Page

e-Magazine- Feature Article & Half Page
Advert

LC L € € €« « « « « «

Booth Promotion from Centre Stage

Add Ons
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**Brochure to be provided by the partner®

DELEGATE KIT
PARTNER

DIGITAL PARTNER

GOLD PARTNER AGFA PARTNER

Y Y

\ v v v
v v v v
v Y+ On AGFA Schedule e v

Dynamic Dynamic Dynamic Static

4 4 4 4

2x2 Booth 2x2 Booth Delegate Kits
Dynamic Dynamic Dynamic Static
Upto 25 secs Upto 20 secs Upto 20 secs Upto 20 secs
Upto 25 secs Upto 20 secs Upto 20 secs Upto 20 secs

4 4 4 Y

Upto 75 secs Upto 60 secs

4 4 Y

On AGFA Night

On AGFA Night

L L ««

On AGFA Night

Logo on LED Wall, Digital
Wall, Conference App

Logos on
Delegate Kits

*will be delivered after the event



PLANS COLLABORATIVE PARTNER

Logo on Registration Counter and helpdesk

Complimentary Registrations 7
Creatives on IAl Social media handles /

Logo on the GCA website J

Logo on Event Program Schedule (

Logo on Digital Wall Dynamic
Trophies and stage recognition /
Showcase Space 2x2 Booth

Logo on LED Wall (Main Hall)

AV film at the Event (in the Main Hall)

AV film at the Event (for Digital Wall in Pre-
function area)

After Event - Outreach sessions in college with
sponsor participation

Recorded Video of CEO / Leadership to be
promoted on GCA website & IAl social media
handles (To be shared by partner)

Upto 60 secs (Only on GCA
website)

Logo on Conference App

Speaker/Panelist Slot

Recognition during Opening & Closing
ceremonies

Sponsor Recognition in post event thank you
emails to delegates

e-Magazine- Audio Podcast

After Event - Mini-Webinar (Expert Talk)

Exclusive Logo placement on Stage Backdrop
(behind speaker podium)

Brochure Insertions (up to 4 pages) in
Conference Bag*

Hanging banner

Logo on Registration Page

e-Magazine- Feature Article & Half Page
Advert

Booth Promotion from Centre Stage

Add- Ons

ONSITE PARTNER

Logo on speaker Gift &

ENGAGEMENT PARTNER HOSPITALITY PARTNER

v Y 4
Y Y v

Dynamic Dynamic Dynamic

Y v 4

Logos on Graphic Recorder
Board, Photo Booth, cultural
Engagement

Branding in Pre-Function
and Dining area during
conference days

Lanyard



PLANS SILVER PARTNER SHOWCASE PARTNER MEDIA PARTNER ACADEMIC PARTNER

4

Logo on Registration Counter and
helpdesk

Complimentary Registrations 4 3 3 1

Creatives on IAl Social media handles / / / J
Logo on the GCA website J { J J
Logo on Event Program Schedule / / / J

Logo on Digital Wall Dynamic Dynamic Dynamic Dynamic
Trophies and stage recognition

Showcase Space

Logo on LED Wall (Main Hall)

AV film at the Event (in the Main Hall)

AV film at the Event (for Digital Wall in
Pre-function area)

After Event - Outreach sessions in college
with sponsor participation

Recorded Video of CEO / Leadership to
be promoted on GCA website & IAl social
media handles (To be shared by partner)

Logo on Conference App

Speaker/Panelist Slot

Recognition during Opening & Closing
ceremonies

Sponsor Recognition in post event thank
you emails to delegates

e-Magazine- Audio Podcast

After Event - Mini-Webinar (Expert Talk)

Exclusive Logo placement on Stage
Backdrop (behind speaker podium)

Brochure Insertions (up to 4 pages) in
Conference Bag*

Hanging banner
Logo on Registration Page

e-Magazine- Feature Article & Half Page
Advert

Booth Promotion from Centre Stage

Add- Ons Logo at |Al's Showcase Logo at Media Room

area/center Backdrop



GENERAL TERMS AND CONDITIONS

¢ All display materials, boards and standees that are part of partners booth must be arranged by
the partner and will be partner’s responsibility.

o |Al will furnish each booth with 1 table, 2 chairs, 1 dustbin, spotlight, power supply, fascia
signage displaying your organization’s name and 1 complimentary stall attendee pass will be
provided.

PAYMENT METHOD (DOMESTIC)

¢ Name of the beneficiary : Institute of Actuaries of India

¢ Name of Bank : Axis Bank

e Account No :921010006476949

¢ Type of Bank Account : Savings Account

e Branch Name & Address Nageshwardham sec - 44 Nerul(W), Navi Mumbai,

Navi Mumbai - 400706

¢ Nine-Digit MICR Code No :400211166

¢ |IFSC Code No : UTIBO000386 @
) 5

¢ Pan Card Details : AAATA0145Q

¢ GST Number :27AAATA0145Q1Z0

2/
Please note: All bank charges in respect of the transfer of funds must be borne by the remitter.

GST APPLICABLE ON PARTNERSHIP AMOUNT:

In terms of Notification no. 13/2017 - Central Tax (Rate) dated 28.06.2017, if the recipient of
service is anybody corporate or partnership firm located in India, then the liability of GST will be
discharged by the recipient of service under reverse charge basis. That is to say, IAl will not pay
GST under forward charge.

In case the service recipient is situated outside India, the outward supply will be treated as export
of service under section 2(6) of IGST Act, 2017. 1Al will pay IGST @ 18% under RCM (forward

charge).

For partnership inquiries, please contact:

Binita Rautela - General Manager
Binita@actuariesindia.org
+91 9167943034/ +91 22 62433342

< gca@actuariesindia.org




